












By LAURA CZEKAJ, SUN MEDIA 

It's the start of another school day and little Johnny is waving goodbye to 
his mom as he enters the Disney-Taco Bell elementary school.  

On his back is a Nortel knapsack and his pencils and papers on are 
dotted with Crayola's corporate logo.  

The murals in the hallway are not of stick-figure children, but of CEOs 
whose donations helped pay for that particular slab of concrete.  

Is this little slice of life make believe? Yes. But there is nothing fictional 
about a public school board taking money in exchange for naming rights.  

In West Philadelphia, the Microsoft School of the Future is a cutting-edge, 
paperless educational institution, and the ultimate blending of public 
schooling and corporate expertise. Students are equipped with wireless 
Internet access, digital lockers and hi-tech classrooms.  

Taxpayers paid for the $63-million school, but Microsoft provided the 
expertise and some of the resources.  

COMES UP AT MEETING  

In Ottawa, school boards don't seem willing to dive into corporate branding, but that doesn't mean it hasn't 
crossed their minds. In fact, the issue reared its head at a public board committee meeting Tuesday.  

A report tabled at the meeting indicated that while the board has named schools, libraries and auditoriums after 
prominent Canadians, a previous attempt to recognize donations by placing a corporate logo on a school's 
scoreboard wasn't approved.  

"The notion of naming a school based on a financial contribution was pretty roundly trashed by just about 
everybody present," said trustee David Moen. "We don't want to get into the naming rights for buildings. I don't 
think that's appropriate for public education."  

At stake, however, is the board's access to the kind of cash that can be generated by selling naming rights to the 
highest bidder. The underlying problem is that cash-strapped boards are struggling to make ends meet; the local 
public board is facing a $27-million shortfall.  

"If we have to rely on private donations, it's an indication that the public system is broken and that the provincial 
government is not providing significant funding to operate the system," said Moen.  

After receiving a $400,000 donation from Minto Development Inc., the French Catholic school board decided to 
recognize the local company's generosity by naming its technical and vocational school in Minto's honour.  

The province paid for the construction of the Centre Professional et Technique Minto, but the inside finishings -- 
such as computers -- were funded by donations from Minto and other local companies.  

MIGHT DO IT AGAIN  

Board spokeswoman Roxanne Deevey said that in terms of increasing funding revenue from outside sources, 
the board may consider offering naming rights in the future.  
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A banner proclaims the opening 
last September of Philadelphia’s 
School of the Future, a hi-tech 
high school designed and built in 
partnership with Microsoft. As city 
coffers shrink, local school boards 
are debating whether to accept the 
kind of cash a corporate logo can 
bring. (File photo) 
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"I think it is a possibility, especially in cases when a school needs an extra something in order to help it fulfil its 
specialized mandate."  

A Ministry of Education spokeswoman previously told the Sun that the province doesn't have a policy on public 
schools developing relationships with private industry.  
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